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"The key to inner joy is a return to our roots and our relationship with nature."
On February 27th, the artist Misha Khan, opened the exhibition "Soft Bodies" at the New York
gallery Friedman Benda, in the heart of Chelsea. This is probably one of the most optimistic and
necessary looks that is being given at a particularly dark time in a city devastated by the pandemic. A
visionary artist. Artists are usually visionary because art is visionary. And it's the same with patrons.
Visionary was Turkish entrepreneur Esin Gural Argat when she linked the name of this Minnesotabased artist with her resort in the Maldives - "Joali" - and commissioned a work that lies at the
bottom of the sea from where art calls for the systematic destruction of corals by various types of
human pollution. Gural, vice-president of Gürallar Group, the 5th largest glass producer in the world,
added other artists such as Seckin Pirim or Zemer Peled, thus incorporating her project to a growing
world trend that links art and tourist infrastructures.
Carmen Reviriego: You have incorporated Joalí with the relatively recent trend of bringing top-notch
art to hotels and resorts. It makes me think of Hirst's giant "Demon with Bowl" at the Palms Casino
Hotel in Las Vegas, or the works of KAWS and Yayoi Kusama at the Hamilton Princes in Bermuda..
Esin Güral: When I decided to invest in the creation of a global brand for luxury tourist destinations, I
was concerned about giving it its own identity and narrative. So I went around the world trying to
understand what customers are looking for and what differentiates some resorts from others. What
I discovered is that there is a wide range of destinations that offer the best food or the best service,
but I found that they were missing one thing that is really important to me: Soul. Luxury is really
related to the experiences you are able to live, so I try to offer something that goes beyond an
unbeatable service.
C.R. Art?
E.G. We started working with a young team that would destroy the concept of the white wall as the
ideal place to show art and ended up incorporating 14 artists from all over the world. Artists who will
work with ceramics -which is the world I have more experience with-, but not only with ceramics.
C.R. And how was the interaction with the artists and commissioning their art?
E.G. I imagined the "brand" I wanted to create as if it were a female character who wants to share
the joy of life by sharing her home in the Maldives with guests, who wants to share the feeling of
vital well-being. The word was "joy" - happiness, joy - that was the emotion I was looking for, so
each piece had to be inspired by the joy of life. We came to the conclusion that the key to inner joy
is a return to the roots and to our relationship with nature. All the pieces were created out of the
need to draw attention to the importance of nature.
C.R. Would you dare to highlight a piece from the collection?
E.G. For me Misha Khan's underwater sculpture can be the example of everything else because it
highlights the importance that corals have in our own survival on the planet and the fact that
damaging or protecting them has a direct effect on our own happiness.

C.R. What you say reminds me of a phrase Misha Khan said in Wallpaper magazine about his new
exhibition in Chelsea, "if you give people some leeway, they will happily wander around in a new
version of reality. Is that the idea?
E.G. His work in Joali is composed of six different pieces and reflects on the regeneration of the coral
and that is a story that needs to be taken into account.
C.R. Misha Khan is one of those artists who also brings art into the realm of design. Were you
interested in exploring this dimension through your patronage with him on the island?
E.G. Yes. I did. The work is called "Tropicana" and it is a table located in front of the Indian Ocean on
a sand bank. It is a piece that tries to tell the story of those special moments that arise when we
gather around a table with the people we really love.
C.R. Thinking about your land, a spectacular 16th-century jar in the British Museum suddenly
comes to mind. It is a piece that impressed me because of its beauty and because the man who
commissioned it, Abraham "a servant of God of Kotahya", as it says on the pottery, lived in 1510
BC and his name has come to us through that act of generosity. It comes from the city where you
were born in Turkey.
E.G. The importance given to art and craft in the country where I was born is enormous... It is
believed to have originated in the Balkans 3000 years before Christ with the Kingdom of Friyia. A
magnificent history of art that has marked an entire region: different textile patterns, special
handmade vessels extracted from mines, the first gold needles... has been the birthplace of many
artists in the region.
C.R. What marked you most?
Turquoise blue and cobalt blue are the colours mainly used in the tiles of my area and both, so
present in my life, touched me until they became my favourite colours. Our family, inspired by the
creativity and entrepreneurial spirit of the region, has progressed precisely by thinking of industry
and art. As an entrepreneur I decided to do things differently and modernized the handcrafted tiles
with my own initiatives in the Italian Laboratory. I put them on the market and all this brought about
a new vision for me personally. I had successes and failures, but all this gave a new turn to my life
and my business
C.R. When you joined the family business, you created the LAV brand that became the fifth largest
glass producer in the world and now you also chair the Turkish Women Entrepreneurs
Association...
E.G. I am convinced that you cannot fly with just one wing, that is why gender equality is so
important for social development. The incorporation of women not only at the level of workers, but
also at the managerial level, affects companies positively. According to the McKinsey Report of 2016,
the level of women's participation has grown to 63% within the OECD and has the potential to
increase by 20%. In other words, women's participation in the workplace directly affects the
country's prosperity. It is necessary to create female entrepreneurs and candidates for
entrepreneurship by providing advice and training.
C.R. Both Turkey and Mexico share the status of bridge between civilizations and cultures. To what
extent does art contribute to the dialogue between different?

E.G. I have been to Mexico several times, not for art-related issues but for business, but they were
great opportunities to understand Mexican culture and I came back with clear ideas. I realized the
similarities with the people I grew up with. The structures created by Mexicans, who are
hardworking people, help them to be more proactive and creative in a productivity-oriented way. In
my opinion at the cultural level they have great ties and traditions that help them to be more
interactive with other cultures.
C.R. What does art patronage mean to you?
E.G. Art patronage has a huge and important role in the development of the character of a society
because it leads people to be more intellectual and sensitive. For me four areas - art, education,
gender equality and sustainability - are crucial to development.
C.R. Does society improve when we live with art?
I would conclude that education begins at a very early age and art is one of the keys to society
because it helps people to be more creative, more active and freer.

